


INTRODUCING

Clever RX was built to empower and 

engage healthcare professionals in driving 

down prescription drug costs for their 

patients and employees, ultimately 

improving drug compliance and creating a 

healthier wealthier America.



• Over 250 million Americans could benefit from Clever RX

• 140 million on high deductible healthcare plans

• 104 million are underinsured or uninsured

• 50 million have high co-pays

• 37% of American’s don’t fill a script due to high prices

”They’ve done studies you 
know. 70% of the time, 

Clever works every time.” 
Brian Fantana, 

Anchorman

T H E  N E E D

SO, WHY DO I CARE?



• Nearly 5 billion prescriptions will be filled in 2019… and growing

• 80% of the time Clever RX beats the average insurance plan

• 40% of our drugs are less than $10

• The average family of 4 fills 32 scripts per year

• We have discounted scripts on over 55,000 FDA approved medications

• Best prescription savings card on the market (beats competitor pricing 60% of the time)

T H E   O P P O R T U N I T Y “That’s as good as 
money, sir. Those are 

Clever RX cards.”
–

SO, WHY DO I CARE?

Lloyd Christmas 



Prescription Savings Cards
THE GOOD

• Over 10 million users

• Over 100 million prescriptions filled in 2018

• $11 billion saved for Americans on prescription drugs

“No act of kindness, 
no matter how small, 

is clever wasted.”
Aesop



“I got 99 problems, but 
Clever RX ain’t one”

Prescription Savings Cards
THE BAD

• Price changes – people are going to the pharmacy and the price 
they were shown is not the price

• No relationship between marketing company and retail pharmacy –We own 
our retail pharmacy relationships through direct contracts with the PBM
• Creates stronger over financial profiles
• Gives us control over claim adjudications and data

• Marketing company has no visibility into pricing or retail discounts – We are 
able to deliver a predictable and fully transparent financial model to our 
partners



Prescription Savings 
Cards – THE UGLY

• Primarily Provider and Consumer Direct 
Marketing

• Typical partner doesn’t “Partner” with 
healthcare professionals

• Don’t share revenue when your client saves

• No tools to help you distribute 

• No reporting to track your impact
T H E R E  H A S  T O  B E  A  
M O R E  C L E V E R  W A Y…. 



The Solution

• 40% of our drugs are under $10

• Beats leading discount cards 60% of the time

• Card adjudicates all claims, more customers for you

• Price guaranteed at all Big 4 pharmacies 

C L E V E R  P R O D U C T



The Solution
C L E V E R   P A R T N E R

T H E  O N L Y   P A R T N E R   F R I E N D L Y  C A R D  I N  T H E  I N D U S T R Y!

Co-branding

Website

Cards

App

Reporting

Engagement 
support



“Cleveryone

is doing it!”

W E B S I T E
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R E P O R T I N G

A N D  M O R E!

CO-BRANDED TOOLS



APP
“So Clever a 
caveman can 

do it!”

CO-BRANDED OPENING SCREEN D R U G   P R I C E  L O O K U P R E S U L T S M Y   C A B I N E  T 



”You stay Clever,
America!”

A WIN-WIN-WIN

When an employee or 

patient saves, you earn.

Get paid on patients not 

on your plan through 

sharing.

The average card stays in 

the system for over 4 

years and is used every 

time as the card on record.

Ron Burgundy, 
Anchorman 



SHARE IT FORWARD


